PRESS RELEASE

Fast Company Honors Anuvia Plant Nutrients with “World Changing Ideas
Award” in Food
Zellwood, Fla.—April 17, 2019— Anuvia Plant Nutrients is helping large-scale farms
reduce greenhouse gases by up to 32 percent. Now according to Fast Company, this
new agricultural technology joins the likes of IBM and Siemens as a “world changing
idea.”
Anuvia has been selected as an honorable mention in the food category of Fast
Company’s 2019 World Changing Ideas Award. The World Changing Ideas Award
honors businesses, policies and nonprofits that are helping shift society to a more
sustainable and more equitable future.
Anuvia Plant Nutrients is an agtech startup that empowers farmers to implement new
sustainable practices to produce abundant food while enriching the soil and the planet
for future generations. Anuvia’s slow-release nutrient technology allows farmers to
nourish their crops while reducing greenhouse gas emissions by up to a third on the acre
immediately. It also decreases nutrient run off from farms that cause excess algae
growth and oxygen depletion in lakes and stream, harming wildlife and fish. Anuvia
fosters improved soil health and water quality, increased yield and profitability, and the
assurance that we can sustainably produce crops for generations to come.
By feeding plants more efficiently, farmers also grow bigger and better crops. The
economic benefit is increased yield and up to a five-times return on investment.
The World Changing Ideas Award enlisted a panel of eminent judges to select winners
and finalists from a pool of more than 2,000 entries, such as Food, Energy, and
Developing World Technology. The 2019 awards featured entries from across the globe,
from New Zealand to Shanghai to Switzerland.
“It takes big, bold ideas to solve the crucial issue facing our planet of helping farmers
produce enough food for a growing world population, while also reducing farming’s
burden on the Earth,” says Amy Yoder, CEO of Anuvia Plant Nutrients. “Our mission is
to provide the technology that helps farmers increase production in a sustainable and
economic way.”
Results from an independent study by Environmental Resource Management suggest
that for every million acres of crops that use Anuvia, the reduction of greenhouse gases
is the equivalent of removing 20,000 to 30,000 cars from the roads. If used on the 90
million acres of corn in the United States alone, this would conservatively translate to 1.8
million cars removed in perpetuity.
With benefits for both farmer and planet, and with little to no barriers to implementation,
Anuvia is a plug-and-play technology primed for fast adoption. Anuvia’s products work
within current agricultural processes and technologies, making it a turnkey part of
achieving farmers’ goals.
About Anuvia
Anuvia Plant Nutrients manufactures high-efficiency, sustainable bio-based fertilizers for
the agriculture, turf and lawncare industries. Located in Zellwood, Fla., the company

developed and uses a unique technology that not only optimizes nutrient availability and
efficiency for plants, but also improves soil health, preserves natural resources and
reduces greenhouse gas emissions. Anuvia is committed to offering easily-adoptable,
profitable and sustainable solutions to customers, their communities and global
agriculture. Learn More about Anuvia Plant Nutrients – GreenTRX for Turf and Lawn,
SymTRX for Agriculture, visit www.anuviaplantnutrients.com.
About the World Changing Ideas Awards: World Changing Ideas is one of Fast
Company’s major annual awards programs and is focused on social good, seeking to
elevate finished products and brave concepts that make the world better. A panel of
judges from across sectors choose winners, finalists, and honorable mentions based on
feasibility and the potential for impact. With a goal of awarding ingenuity and fostering
innovation, Fast Company draws attention to ideas with great potential and helps them
expand their reach to inspire more people to start working on solving the problems that
affect us all.
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